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Who’s who at the inaugural Marketing AI Conference, MAICON? Trust Insights analyzed 
the 48 speakers on MAICON’s Twitter list for their 2019 year-to-date posts to see who’s 
talking about what. Let’s dig in.

We first look at 
speakers and the 
amount of AI 
content as a 
percentage of their 
tweets. No surprises 
here - Paul Roetzer 
(founder of 
MAICON) heads up 
the list, followed by 
Marty Muse, CEO of 
Vennli, Karen Hao of 
MIT, and the 
founders of Trust 
Insights.

The total 
addressable 
audience of MAICON 
speakers is over half 
a million people, 
504,451 (not 
de-duped). Of those, 
David Meerman 
SCott heads the 
pack with over 
127,000 audience 
members following 
him, followed by 
Christopher Penn 
and Mitch Joel.

Finally, we examine what percentage of AI versus marketing content each speaker 
shares, based on lists of keywords in machine learning/AI and marketing. We see MIT’s 
Karen Hao sharing the most AI content versus marketing, followed by the founders of 
Trust Insights, Jeffrey Rohrs of Torchlite, and James Kotecki of Infinia.

What speakers are you looking forward to hearing? 

Who will you follow up with at MAICON and afterwards?

Methodology Statement

Trust Insights analyzed 9,249 posts by the 48 MAICON speakers identified by the conference in its 
Twitter list. The keyword lists for identifying top terms in marketing and AI were curated using the 
AHREFS SEO tool. The Twitter data came from Facebook’s Crowdtangle software. Date of 
extraction was July 16, 2019; the timeframe examined was January 1, 2019 - July 15, 2019.
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