THE SPEAKERS OF MPB2B2019

Who's who at the premier B2B marketing conference, MarketingProfs B2B Forum? Trust
Insights analyzed 78 speakers from MPB2B’s 2019 speaker Twitter list for their
year-to-date Twitter posts to see who's talking about what. Let’s dig in.
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this savvy collection of marketers.

What speakers are you looking forward to hearing?

Who will you follow up with at MPB2B and afterwards?

Methodology Statement

Trust Insights analyzed 42,170 Twitter posts by 78 MPB2B speakers identified by the
conference’s Twitter speaker list featured on the MPB2B website. The Twitter data came from
Twitter’s API and Trust Insights’ custom software. Date of extraction was October 10, 2019; the
timeframe examined was January 1, 2019 - October 9, 2019. For more information, contact

sales@trustinsights.ai

O trustinsights A data science consulting firm for marketers.
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