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Analytics 
without action

Is a recipe you cook but
never eat.
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What is Predictive 
Analytics?
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PEOPLE ARE

PREDICTABLE
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December 25, every year.
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Predicting 
The 

Specific 
Future is 
Harder
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S-ARIMA

Auto-Regressive Integrated Moving Averages

(w/Seasonality)
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Was that even 

English?
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PREDICTION IS

PROBABILITY
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Why Predictive 
Analytics?
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Analytics 
without action

Is a recipe you cook but
never eat.
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How To Get Started
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Predictive Analytics is 

Just Like Cooking
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Who Are We Cooking 

For, and Why?
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WHO
WHAT
WHY
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Why do you want a predictive 
forecast?

As CMO, I can see big picture 
trends so that I can plan my 
overall marketing strategy.
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Why do you want a predictive 
forecast?

As Marketing Manager, I can 
anticipate periods of high demand 
so that I can plan staff and 
resource appropriately.
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Why do you want a predictive 
forecast?

As Marketing Specialist, I can 
know what topics are important 
weekly so that I can create timely 
content.
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What’s the Recipe?
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Why do you want a predictive 
forecast?

As Social Media Manager, I can 
know when people are in the 
office so that I can schedule my 
most important content at the 
right time.
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Find The Ingredients
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NUMBERS + DATES =

PREDICTABLE DATA



@cspenn | @TrustInsights | WhereCanIGetTheSlides.com 

Predictable 
Data

Search 
Queries

Social Media

Email

Web 
Analytics

Ad 
Performance
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Get Your Equipment
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Machine Learning Languages to Start With
Natively Supported in Watson Studio
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Prep
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Cook
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Test Kitchen
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NOT AT ALL HELPFUL
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Plan Big Campaigns These Weeks:

• Q1 2020: January 12

• Q2 2020: April 26
• Q3 2020: September 13
• Q4 2020: October 18

Do NOT Plan Big Campaigns These Weeks:

Q1 2020: March 8

Q2 2020: June 21
Q3 2020: July 5
Q4 2020: December 20
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Roll Out Your Recipe
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Analytics 
without action

Is a recipe you cook but
never eat.
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Where can you get the slides?

WhereCanIGetTheSlides.com
AIforMarketersBook.com

This is my card. Take a picture, save a tree.

cspenn@TrustInsights.ai
www.TrustInsights.ai

mailto:cspenn@TrustInsights.ai
http://www.trustinsights.ai/

